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Make the most of your resources with
STAR/Archives
• Make your collections visible and provide for searching across and within collections
• Save time and staff resources by generating EAD finding aids, deeds of gift, MARC
records, and more from your catalog records
• Get out from under your processing backlog by using software designed to help you
manage your archives more efficiently
Contact us today for a demonstration
or more information!
Cuadra Associates 800/366-1390
sales@cuadra.com | www.cuadra.com/archives.html
Other News, Kathy Koch, Editor 
Libraries,	museums,	archives,	and	arts	and	historic	pres-
ervation	organizations	across	the	nation	will	set	aside	May	
1	to	participate	in	MayDay,	a	national	effort	to	prepare	
for	disasters.
Sponsored	by	Heritage	Preservation	and	other	members	
of	the	Heritage	Emergency	National	Task	Force,	MayDay	
encourages	organizations	to	take	one	simple	step	to	protect	
the	art,	artifacts,	records,	and	historic	sites	they	hold	in	
trust.	Visit	the	Web	site	for	additional	information	and	
customized	versions	of	the	MayDay	logo	for	publicizing	
this	national	event,	http://www.heritagepreservation.org/
programs/tflessons/MayDay.html.
The	Society	 of	American	Archivists	 (SAA)	 created	 the	
MayDay	initiative	in	2006	and	promoted	the	idea	to	its	
members	 and	 allied	 organizations.	The	 following	 year,	
the	Heritage	Emergency	National	Task	Force	and	SAA	
expanded	the	concept	to	include	all	kinds	of	collecting	
institutions	and	historic	preservation	interests.	The	Heri-
tage	Emergency	National	Task	Force	is	making	disaster	
preparedness	and	response	a	higher	priority	for	cultural	
heritage	organizations	across	the	country.	The	task	force—
an	 initiative	 of	Heritage	 Preservation	 and	 the	 Federal	
Emergency	Management	Agency—is	a	partnership	of	41	
national	service	organizations	and	government	agencies.
National Preservation Week, May 9–15
Recognizing	the	critical	role	libraries	play	in	preservation,	
the	Association	for	Library	Collections	and	Technical	Ser-
vices,	a	division	of	the	American	Library	Association,	will	
sponsor	the	first	national	Preservation	Week,	May	9–15.	
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MAC ADVERTISING INFORMATION
MAC	offers	advertisers	easy	and	effective	ways	to	market	products,	services,	and	announcements.	These	outlets	include	
its	newsletter,	journal,	annual	meeting	program,	and	Web	site.	The	newsletter,	journal,	and	annual	meeting	program	
reach	more	than	900	individual	and	institutional	members	in	the	Midwest	and	across	the	United	States;	more	than	
16,000	people	visit	the	MAC	Web	site	annually.
For	 more	 information	 concerning	 advertising	 with	MAC,	 and	 exhibits	 and	 sponsorships	 during	 confer-
ences,	 please	 contact	MAC	 Vendor	 Coordinator	 Shari	 Christy,	 33	 North	 Grand	 Avenue,	 Fairborn,	 OH	
45324;	 phone:	 937-879-7241;	 E-mail:	 mac.vendor@zoomtown.com,	 or	 visit	MAC’s	Web	 site:	 http://www	
.midwestarchives.org/.
MAC Advertising Packages
Publication and Frequency Size of Ad Cost Per Issue Cost Per Year
MAC Newsletter (quarterly) Full	page
Half	page
Quarter	page
Eighth	page
Business	Card
$250
$150
$75
$50
$50
$800	(20%	discount)
$510	(15%	discount)
$270	(10%	discount)
$190	(5%	discount)
$190
Archival Issues	(single	issue) Full	page
Half	page
Quarter	page
Eighth	page
$250
$150
$75
$50
$250
$150
$75
$50
Annual	Meeting	Program	(annually) Full	page
Half	page
Quarter	page
Eighth	page
Business	Card
$250
$150
$75
$50
$50
$250
$150
$75
$50
$50
OTHER NEWS—Continued
Kathy Koch, Editor 
Preservation	Week	intends	to	raise	awareness	of	libraries’	
role	 in	 connecting	 the	 general	 public	 to	 preservation	
information	and	expertise.	Events	sponsored	by	libraries	
will	increase	preservation	awareness	by	emphasizing	the	
close	relationships	among	personal,	family,	community,	
and	public	collections	and	their	preservation.	It	is	the	first	
national	awareness	campaign	targeting	collections	preser-
vation	awareness	for	the	general	public	by	strengthening	
community	partnerships	for	preservation.
Preservation	Week	will	begin	to	address	the	preservation	
concerns	of	the	valuable	collections	of	individuals,	fami-
lies,	and	collectors	by	providing	Web	resources,	success	
stories,	and	ideas	for	programs	and	projects,	focusing	on	
libraries	as	a	place	for	preserving	our	rich	heritage.	With	
the	theme	of	“Pass	It	On:	Saving	Heritage	and	Memories,”	
the	first	preservation	week	is	a	collaborative	effort	with	the	
Library	of	Congress,	the	Institute	of	Museum	and	Library	
Services,	and	many	other	cultural	heritage	organizations	
and	associations	to	connect	people	to	preservation	on	a	
personal	level,	to	increase	the	number	of	advocates	for	the	
importance	of	preservation	in	sustaining	cultural	heritage	
and	 information	 access,	 and	 to	 enhance	 knowledge	 of	
preservation	issues	among	the	public	and	those	responsible	
for	collections.	http://	www.ala.org/preservationweek/
SAA Honors Studs Terkel
The	 Society	 of	American	Archi-
vists	(SAA)	passed	a	resolution	on	
February	2	honoring	Studs	Terkel	
for	his	outstanding	contributions	
to	the	field	of	oral	history	and	the	
archives	 profession	by	preserving	
the	cultural	record	through	the	spoken	word.	The	resolu-
tion	can	be	read	at	http://www.archivists.org/statements/
res-Terkel.asp.
